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Item 7.01 Regulation FD Disclosure

Attached as Exhibit 99.1 is a presentation deck of Creative Realities, Inc. (the “Company”), dated April 2024. The information under this Item
7.01, including the exhibit attached hereto, is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of
1934 (as amended, the “Exchange Act”), nor shall it be deemed incorporated by reference into any of the Company’s filings under the Securities Act
of 1933, as amended, or the Exchange Act, except as expressly set forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits

(d)  Exhibits

Exhibit No. Description
99.1 Company Presentation Deck dated April 2024
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

CREATIVE REALITIES, INC.
(Registrant)

Date: April 17, 2024 By: /s/ Will Logan
WiLL Locan
Chief Financial Officer
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Forward Looking Statements

This presentation contains “forward-kooking statements” within the meaning of Seetion 27 Aofthe Scounities Act of 1933, as amended, Seetion 21 Eofthe Securitics Bahange Act of 1934, as amended, and the
Privane Securitics Litigation Reform Ao of 1995, and inchsdes, among other things, discussions of our business strategies, product releases, ure operations and capital resources. Words such as "estimates.”
“prajected,” “expeets,” "antempates,” “forccass” “plins,” "intends,” "believes,” "seeks,” "may,” "will " “should " "future,” “propose” and variations of these words or similar expressions (or the negative
versons of such words of expressions)are intended 1o dentify ferward-loking statements.

Forward-looking statements are nod guarantees of fulure performance, conditions or results, They ane based on the opmons, estimates and bebefs of management as of the date such statements are made,
and they are subjed 10 known and unknown risks, uncenamtes, asumptons and other Bctors, many of which are outside of our control, that may cause the actual resulis, kevel of actinaty, performance or
achievements to be materalk different from those expressed or imphed by such forward-ookng statements. Some of these rsks are discussed m the “Bisk Factors” section comtamed m hem | Aof our Aanual
Feport on Form 10-Kfor the vear ended December 31, 2023 and n our subsequent filings with the U Securitics and Bxchange Commission

Imporiant factors, amongothers. that may affect octual results or outcomes nchude : our strategy for customer retention, growth, product development, market position, financial resulis and resernes, our
ahility f0 ¢xcoute on our businegss plan, our ability to retam key personncl, our ability to remain listed on the Nasdag Capital Market, owr ability to realize the revenues mehsded in our future gusdance and
backlog reports, eur ability to satsfiour upcoming debt obligations and other labilities, the ability of the Company to continue as 3 going concem. potential ltigation, supply chamn shonages, and general
ceonomic and market conditions mnpacting demand for our products and services. Feaders should not plce undue reliance upon any fervard-leoking statements. We assume no obligation to update of revise
the forwvand-looking statements, whether as a result of new mfermation, future ¢vents or stherwise, except as required by law.

Use of Non-GAAP Measures

Creative Realities, be. prepares its Bdated fi ial st d with United States pe [k d pmcplas{"GW'l In addition 1o disclosing fnancial results prepared in
accordancs with GAAR, the Company discloses information mgardng"m'lm and “Adjusted EEI‘[M Rdefines “FRITDA” as camings bafione interest, meome taxes, deprociation and amonizion of
mtangibles. (M defines “Adjusted ERITDA" as ERITDA e xcludmg stock-based comp ion, fair value adjustments and both cash and non-cash non-recurring gans and charges. ERMDWand Adjusted EBITDN

are not measarcs of performance defined in accordance with GAAP, However, BTIM and Adjusted EBITDAare used micrmally in plainnmg and ¢rvalating the Company's operating performance, Accordmgly,
management bebeves that disclosure of these metncs offers investors, banke rs and other stakehoklers an additionalview of the Companys operations that, when coupled with the GAAP results, provides a
maone complete understandmg of the Company s fmancial results,

EETDAand Adjusted ERITDA should not be considened as an aliemative 10 net income/ (kess) or to net cash used in operating actnitics as measures of operating results or lquadiey. Our caloulation of BEITDAM
and Adjusted EEITDA may not be comparable to simiarhy tiled measures used by other companics, and the il information that some may consider impontant in ¢vahatng the
Company s performance. Aneconcihation of GAAP net moome/ {loss) to BERTDAand Adpsted EBITDA S & n the panving financial schedul
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CreativeRealities Lu |NVESTOR HlGHLlGHTS

Record Revenue, Gross Profit, and Adjusted EBITDA for Quarter and Year

Highlights:

*  All-time record revenue of $14.5 million ($15.4 million*) and $45.2 million ($46.1 million*) for the fourth quarter
and full year 2023, respectively

*  All-time record gross profit of $7.5 million and $22.2 million for the fourth quarter and full vear 2023, respectively

*  All-time record Adjusted EBITDA** of $2.8 million and $5.1 million for the fourth quarter and full vear 2023,
respectively

*  Annual recurring revenue (“ARR”) rose to an all-time high of a $16.3 million run rate exiting 2023; Company
increasing 2024 exit run rate guidance to $20.0 million from $18.0 million

= Significant de-levering / strengthening of the balance sheet
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OUR BUSINESS MODEL

\":' L
creating:
Connects 1o (Rl proprietary platforms ‘ Freg ety = hetter customer experiences
It all starts with a screen/player capable of defivering Video, SELG Aoty Oue prEN s oumin 8 (S mes = enhanced engagement
i Messaging, and Advertising content.,. hotels, offices, etc ).

= mmproved brand lovalty

* financial returms
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"’-\.' 1} We create digital engagement solutions that connect brands and people in spaces and places they love.
=

Overview: Chjectives: Sources of Revenue:

1 e i I = The Company generates revenue from four primary
Creative Realities, Inc. (CRI) provides digital sclutions to enhanGBen the market-leading companies we serve, there is a good SOUrces:

communications in a wideanging varety of oubf-home chance that if you leave vour home today to shop, work, eat or i
enviranments by providing innovative digital signage solutions fiptay, you will encounter one of more of our digital signage * Harcey = s ‘f":‘;"f Lt ol omipral
key markel segmenis and use cases including: experiences. Our solutions are increasingly visible because we bl S b
help our enterprise customers achieve a wide range of = Servicadncluding the following:
* Retail business objectives including: . Ha desi dneari
* Entertainment and Sports Venues : iy _s}-s:elm _esagﬁtnguleenns
* Restauwants, including quiskerve restaurants ("QSR") * Increased brand awareness N e
= Convenience Stores * Improved customer support * Content development
* Fnancal Services * Enhanced employee productivity and satisfaction = Coment scheduling
= Automotive * Increased revenue and profitability = Post-deployment network and fickl
* Medical and Healthcare Facilities *  Improved guest expenience PPt
= Mixed Use Developments * Increased customer/guest engagement ing SaaSsticky, lon
: 5 i . * Recurming » bong-term contractual
. C@lef Communications, Enpboyeelﬁ_q:pemnce Improved patient outcomes agreements Lo provide mhsm'pﬂ i0n1iu_n_n'ng
* Digital out of Home (DOOH) Advertising Natworks and/or other suppon services for our digital
engagement platforms,
= Media Sales- Sourcing of advertising revenue for
client-owned networks

We are a software-as-a-service (“SaaS”) company, focused on increasing

Value Proposition: the number of subscription devices.

Diriving higher Annual Recurring Revenue [JARRT)
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al network of 14,400 displays | 7
JOO+ stores, quickly scale to achieve growth
objectives. 40,000+ by 2025
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at FLAGSHIP STORE
EXPERIENCES

logies that elevate store architecture and create
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Our scale aligns
with our client
footprint
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Defining the Digital Engagement and Digital OOH Opportunity

Event Technology——

in the ratail indw
markating services

CAGR: 114

Qut ofHome




Our Customer

Our enterprise level software is purpose built for network monetization, designed ease of use,

Engagemegt uptime performance and consistencynder demanding environment requirements

Platforms

. » S0C and Media player agnostic
Clarity ; s
+ Integration Ready
. « Extensive Remote Device Control &
ReflectView Monitoring
. « Content Savvy
AdLogic - Multi-Layer CMS Administration

* Monetizati dP i
Auto (Specialty) onetization and Programmatic
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Market Position

* Top Ten digital signage software provider in the
world and growing

» Leading provider tpatient-supported ad networks
* leading provider in the stadium/farenamarket

* Significant player in luxury retail Cstore. and Theme Park
segments

* Multiple additional segmenis where CRI is
poisedfor significantgrowth

= No single competitor across (Rl verticals

Creatiueﬁealltles,@ Progrietary and Confidental

Global Ranking of DS SW Vendors by Licenses
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Stage is o )

= More professi lly rariag
h Connected Signage = Data driven, fully connected projects ->Positive Rol / Solid KPls
t e = Resalt international roll-outs

market

Local Experience « Every department gets its chance -> Confusion

today?

= Webdsils in-store -> Frustration

» Display on thewall, “Hang & Bang™
Hang & Bang . Sioappications > Limited Proliferation
= Resull: *Digital doasn't work™

In the end ther
steps to a fully

business critical: The market history shows the stony
regrated system. Source: invidis

-
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Annualized Recurring Revenue Growth Dynamics

VerticallPlatform ARR %o Sl P et
T 3 3.427 634 9% ARR Run Rate 9 of Revenue
Retail 5 6,268,081 35%
Ad Metwark $ 5,348,343 30%
Food 5 2,665,159 15%
Grand Total $ 17,710,217 100%
Annnual Recurring Revenue
s Autornati
Aud Hevwork

Tred
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Leverage Ratio

Improving Leverage Ratio

20,000
15,000
10,000

5,000

« Seeking Gptimal Capital Structure

* Reducing leverage enhances Free Cash Flow
= Accelerates capture of organic growth epportunities wy/ aptionality for accretive MEA

Creatiueﬁealltles@ Progrietary and Confidental 20




Six-Point Value Creation Plan

Allime annual revenue record 543 20 i FY2023

* MO o A8,7 I 2023, achived 18,10 dspita s ng chang Allime quarterly revenue record S14.5M im Q42023

= Projected revenue of SE0M to S80M for 2024

PR

Grow Revenue = Pipelme full, ssgnaficant expectations nto 2023 %ﬁb&iﬁﬂ!‘]H s .
i k ul i beginning 1o acoe berate
* Expect to exceed industry growth mie performance TR RE Win Rate in 2023
* Adjusted EBITDA targeted ~10% (exit) Margin in 2023, achieved 11.2%
* Projected Adjusted EBITDA 12%- 15%-+ exit 2024 * Record annual Gross Profit of §22.2M - FY2023
- Margin * Operating Income of $1.3M for FY2023- first time annual pesitive result * Becord annual Adjested EHTIDA 0FS5 ] - Y2023
POk LATans + Boerynew revenue dollar flows through @) incrementally improved margins + RBecord quanierly Gross Profit of $7.5M - Q4/ 3023
+ Rollouts (hardwarc ) initially suppress mangins but sced fiture revenue (@ high margins + Record quanerly Adjusted EBITDAS2 8M - Q47 2023
+ Aawe scale this should grow toe be a 253%+ Adusted BBEITDA marngin business
* Grew from $12M (2021) to $16.3M [EQY 2023 exit run rate] & 16.5% CAGR
o ARRY * Projected 2024 exit run rate of ~520.08 = ARR run-rate %17 9Mat March 2024
Translate to = AR transhies to EBIMTIM and free cash flow + 2024 ARR guidance on exit run rate increaged from S18M to $20M as
ERITMA = Egpect ARRto exceed Opexon mun rate basis in 2024 of March 2024
* Projected positive FCF in 2024
+ Distiplined approach to reduce debt and financial leverage
Man Levers = Fnancil performancs to expand options around cap stack plos = Bedused gross debt from +S200 m FYy2022 10 S15. 1 Man YEM23, MNet
R‘.aliow Be = Warrants mpact (polentel postne cash 1o reduce debt) det moved from S19.0 YE2022 10 S0 5Mat present
= Muhipk options to migrate to optimal cap structure in suppent of growth = Net debt leverage ratio from 5.0 (YE2022]) to 2.4x (YE 2023)
= Successful execution of Plan reduces leverage ratio <2x in next 12 months
+ Analyst Coverage (2) - Buy Rating 55 50-56.50
* (Rl not a pure-phy (infrastructure b digital signage company * Povvering major DOOH Metworks
SOTP Framework * Positoned to grow products bevond Infrastracture, significant headroom and faverable maorgins beyond * Starlght DOOH MNetwork Porinership

(Ad Trafficking, Agency, Creative, Anahitics and Network Monetization)

mﬂwmm * Value cr puts company in p for accretive MEWA. = Will not ssue cquity at discount to ntrinsse 1o fund hMEA




Thank you

Rick Mills
CEO
Rick.mills i .com

Will Logan

GeorgeSautter
Corp Development
ECri.com




